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Denny Caknan and Bella Bonita Present "Sinarengan,"
A Song about Home and Timeless Love

Indonesia, March 12, 2025 - Denny Caknan, famous singer and songwriter from Ngawi known
for his Javanese Pop and koplo songs, released his latest single, titled "Sinarengan" on March
12, 2025, collaborating with his wife Bella Bonita on the track.

Denny Caknan said "'Sinarengan' is a reminder of the true meaning of 'home' — not just a
place to live, but a space full of love, understanding, and peace." Through the song, he wants
to express his gratitude for the presence of someone who accompanies and strengthens him
in every situation.

For Denny, we don't need to wait for the storm to subside — because we have already
mastered dancing in the rain.

As one of the leading figures in Javanese pop music, Denny Caknan continues to be a major
artist in the Indonesian music scene Since the beginning of his career, the musician has
produced various hits which have been extraordinary acclaimed, including "Kartonyono
Medot Janji", "Sugeng Dalu", "Satru", "Widodari", "Kalih Welasku", and "Wirang". Tthese
songs have achieved fantastic results with hundreds of millions of views on YouTube and are
beloved by fans.

Denny Caknan's contribution in popularizing Javanese pop music to a wider audience has not
just ecognized by fans,but alsoacross several prestigious awards. These include the 2024 AMI
Awards — Best Koplo Song Creator, 2022 Indonesian Dangdut Awards — Best Male Dangdut
Singer & Best Dangdut Music Video ("Helleh"), 2022 Indonesian Dangdut Awards — Most
Popular Male Solo Regional Singer & Most Popular Regional Music Video (“Satru” 2), and
many others.

"Sinarengan" also marks Denny Caknan's first collaboration with Believe, one of the world’s
leading digital companies, focused on developing independent artists and labels through
distribution services and leading technology solutions. Through Believe Label & Artist
Solutions Indonesia, the deal with Denny Caknan and his label, DC Production, will cover the
distribution and the management of their digital assets, including music releases, music
videos, and their two YouTube channels: Denny Caknan (6.5 million subscribers) and DC
Production (3.5 million subscribers).

This partnership is a major step and a new chapter in Denny Caknan's journey to expand his
reach and maximize his audience. With a combination of Denny Caknan's artistic vision and
Believe's infrastructure and support of a record label, this collaboration is expected to have
a wider and more sustainable impact in the Indonesian music industry.

"Sinarengan" is available on various digital platforms such as Spotify, Apple Music, TikTok,
Instagram, and Facebook. The music video can also be watched on Denny Caknan's official
YouTube channel : Denny Caknan YouTube channel



https://www.youtube.com/channel/UC0k3T5AJYvKnuc52bB7rJTA

Melvin Wong, Head of Label and Artist Solutions Indonesia, expressed his enthusiasm,
saying, “We're thrilled to celebrate our partnership with Denny Caknan, a Top Javanese artist.
We see tremendous potential for growth through our collaborative efforts, leveraging our
technology and expertise. We're confident this partnership will unlock new opportunities,
allowing us to optimize Denny’s music across all DSPs and significantly expand his audience.
This fits perfectly with Believe's mission in Indonesia: to collaborate and develop local
musicians, particularly in regional genres like Javanese Pop."

“In recent years Believe has partnered with key DSPs to introduce and nurture the Javanese
Pop genre and its artists. We're now seeing the positive results of these efforts, with huge &
consistent support (visibility & campaign) for both the music and the artists, helping to boost
the awareness and performance for Pop Java genres in all key DSPs. To further strengthen
Believe's commitment to Javanese Pop, last year Believe Artist Services Indonesia launched
KRUMULO, a dedicated imprint focusing on this vibrant genre," said Dahlia Wijaya, Country
Director of Believe Indonesia.
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